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A few decades ago international economic | \MAEER's MIT COLLEGE OF MANAGEMENT (MITCOM)

experts wondered why the Indian
enterprising spirit, so obvious at other
places round the globe, especially in
America and Africa, was missing within
India. It did take a while to unleash that spirit best infrastructures in the country in terms of building, library and
here. But once ignited, look what a equipment. MITCOM has developed
revolutionwe have! unique teaching and learning

MITCOM has pioneered quality management education in the sunrise sectors
in India, and for good reason. It has a highly qualified faculty and one of the

Lives have changed. Expectations have initiatives, which have come to be a
spiraled, and we see a confident hallmark of the institute. These
India emerging. initiatives have been developed by [Aith

At MAEER" MIT we value that spark; that management stalwarts and our
spiritwhich cansetthe ballrolling. faculty, and enriched by a lot of input

Thatis howwe, in our little way, endevour to fromtheindustry.
contribute. Byigniting minds.

The Indian economy has
grown atarateof 9% inthe
year 2006-07.

. Forthe educated young people looking for management

M A N AG E M E N T careers, these are exciting times to live in India. The

| n sunrise sectors in the Indian economy are virtually inan

accelerated elevator ride. For a young management

: : : aspirant, choosing the right "niche area” in

excirtin g times an d management at the onset can help to him /her to focus
on | y g ettin g better! and chalk outavery rapid career growth path.

Understanding the sky-

( Management

. At MITCOM we have focused on management programmes in three rocketing demand for qualified
programmesin sunrise sectors with phenomenal growth potential: management personnel in
. . each of these sectors, MITCOM
sunrise sectors 9 Retail Management offers specialized
with a management courses in all the

Aari & Food Industry Management three disciplines. Courses are
phenomenal 9 g y g designed to give good
Proiect nstruction an understanding of management

rOWth 9 oject, Construction and along with niche specialization

potential Infrastructure Management and aguarantee of placement.




Retail Revolution in India

India with 'vibrant economy’, is home to an enormous market and is rated among the top 10 FDI
destinations. The Indian retail space has witnessed the entries of India Inc. stalwarts like Aditya Birla
Group, Future Group, Reliance Retails, Bharti Wal-Mart, Lifestyle India, RPG Retail, Subhiksha etc.

> With Indian retail sector growing faster than India’s GDP, the Retail market size will be close to
Rs.12,00,000 crore by 2010.

>  Industry studies show that today's total of 50 hypermarkets will grow to 1,200 and the
supermarkets willdouble upto 3,000 across India by 2011.

»  By2007-08,therewill be nolessthan 100 million sq. ft. of shopping centres, generating a revenue
tothetune of over Rs.50,000crore.

> By 2010, it is estimated that there will be close to 50 million sq.ft of quality retail space with an
investment of over Rs.20,000 crore across the country.

OBJ ECTIVES

Todevelop knowledge of contemporary retail managementissues at the strategic level.

Indian Retail
Sector Potential

10-15 million
jobs over the
next five years.

> To describe and analyze the way retailing works, specifically the key activities and
relationships.

»  To provide the present generation with a high level of knowledge and understanding of
the concepts & processesinvolved in retailing.

»  To provide an academic underpinning to the above through the application of retailing
theoryandresearch.

»  Toequipstudents with the necessary practical, research and analytical skills necessary
foraprofessional careerintheretailtrade oranallied sector.

2 yr. Post-Graduate Programme
in Retail Management

THE INDIAN RETAIL PIE

S C O P E (Market Size: Rs.1,200,000 Crore at current prices)

Food & Grocery 63%

All big and medium size players in the retail
market are prospective employers. When
equipped with a management degree in retail

management, students can look forward to g
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working in middle and top-level positions such Mobile Phone 2% Catering (F&B) 5%
as: Consumer Electronics 4% Books, Music, Gifts 1%
Pharmaceuticals 4% f
. Health & Beauty 0.5% ) En?ertalnment 3%
— Retail Outlet Managers Footwear 1% Clthing, Fashion 9%
Watches 0.2% — Jewellery 5%

- Finance Managers THE ORGANISED RETAIL PIE 2006

% Corporate Communications (Market Size: Rs.55,000 Crore at current prices)
Managers

Clothing &
Accessories 39%

Entertainment 3%

% Human Resource Managers Books, Music, Gifts 3% —4

Catering (F&B) 7%

— Marketing Managers
— Supply Chain & Logistic
Managers etc.

Food & Grocery 11% Jewellery 3%

" Watches 3%

Furnishings Furniture 7%
Footwear 9%

Mobile Phone,
Accessories
& Services 3%

Pharmaceuticals 2%

Health & Beauty 1%
Consumer Electronics 9% ealth & Beauty 1%

Reference : India Retail Report 2007

Major recruiters : Reliance Retail * RPG Retail ® Pantaloon © Raheja Group © Tata Group ¢ Lifestyle India

e Piramals ¢ Subhiksha ¢ Trinethra ¢ Aditya Birla Group ® Future Group ¢ Bharti Wal-Mart




Growth spin

The Indian construction industry today is
worth US $ 70 billion (INR 3,15,000 Cr.) and
will grow to US $ 120 billion (INR 5,40,000
Cr.) by year 2010. By then, it will need
additional workforce of 90 million to
sustain it. The Indian Government plans to
invest US $ 475 billion (INR 21,37,500 Cr.) in
the next five years into infrastructure
development. The industry is now open for
huge foreign investment that is set to ignite
this sector like never before.

‘Almost every Indian company --
big or small -- that has some
expertise in construction, finds
itself flooded with orders that
are nearly three to four times its
annual sales.’

OBJECTIVES

> To prepare candidate to be a
successful projectmanager

» To prepare candidate to be an
effective member of project
management team

> To prepare candidate to be a good
communicator

» To be a good strategic project

officer

Today

Rs.3,15,000 Cr.

Indian Construction Sector

By 2010
Rs.5,40,000 Cr.

There is a tremendous need for additional 5 to 6
million skilled professionals here in the coming

five years.
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2 yr. Post-Graduate Programme in
Project, Construction and
Infrastructure Management

ect Construction &

J

Infrastructure Management

Pro

SCOPE

Students upon completion of
programme can work in various

capacities ultimately leading to Project
Managers in public and private sector

organizations such as

» L&T » DLF

» TCS » Sahara India

» HCC » Gammon India Ltd.

» IVRCL » Reliance Industries
» Afcons , Various Residential &
. STUP Commercial Sectors

etc.

( Share of Construction Sector in \

employment generation:
Industry contribution to net
job growth, Jan 2005 - Jan 2006

Government 7%

Finance 8% ﬂ

Trade 12%

Professional
business svcs
24%

Other 0%
Transportation
& Storage 3%

Leisure

Hospitality

12% Construction
\ 16% )

/Boom inReal Estatein Indiain last 4 years: (Inthe nem
12 months, it is reckoned there will be about 8 million
square feet (743,000 square meters) of new offices
Following that it will increase to about 24 million
square feet overa period of 3years.)

30 % increase in
25 real estate
investment

Health care
18%

27.1%
24.5%

20
15

17.3%
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Growth spin in the agriculture
andfood industry segment

Agriand food industry covers a spectrum comprising of
agriculture, horticulture, plantation, animal husbandry
and fisheries. India is one of the major food producers
in the world. The policies of globalization have taken
Indian agriculture to the global market, creating
diverse opportunities for India. Sensing this sector’s
potential, the Government of India has offered several
sops tothe industry apart from liberalizing the sector. It
isalready setting up agrizones and mega food parks.

SCOPE

OBJECTIVES

The program gives the opportunity to gain
insightsinto various facets of management skills
as well as to become expert professionals in the
field of Agribusiness. It is a distinctive
programme with special emphasis on a field
based experience for the prospective business
managers to assume responsibilities in real
time situations.

» Course curriculum is designed so as to
enable the students develop adequate
information on different subject areas of
relevance

» Acquire sufficient operating skills in using
modern management tools and techniques
in different operating areas of Agri & Food
business.

» The course would also provide knowledge
about various complexities, challenges,
dynamics and opportunities of Agri business
and food technology in the emerging global
context.

2 yr. Post - Graduate Programme in
Agri & Food Industry Management

The Agri and Food Business Management Programme is designed to fill in gaps
in the exposure of executives as they seek to master their professional roles and
prepare for new ones in the ever changing global agriculture and food industry.

Population V/s % of Food Processing Industries

Students equipped with
management degree in this
field can work in various
capacities or start new
business ventures in this
sunrise sector.

» Techno commercial
opportunities in private &
govt. sectors.

» Bright career opportunitiesin
Private sectors in
departments Llike
Manufacturing, Quality
Control, Packaging &
Transport, Research &
Development.

Major recruiters :

Food Processing
Industry is the 4th
largest industry in the 70%
world and it
contributes around
U.S. $ 16000 billion
business.

60%

2%
USA UK INDIA
B - Population

A KPMG-FICCI report on the state of the food
processing and agri business sector has

projected an estimated 9-12% growth for this
segmentinIndiainthe near future.

e Cadbury India Ltd. ® Britannia Industries Ltd. ¢ ITC ¢ Monginis Food Ltd.
* Pepsico ® The UB Group ® Amul Dairy « Mother's Dairy ¢ Haldiram foods
International Ltd. ® Uttara Foods ® Godrej Agrovet ¢ Reliance Industries







